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Learning area

3: Study of socio-economic and cultural aspects related to communication processes

Learning objectives

Knowledge and understanding
Main psychological theories about communication in general and about organizational communication;
The relational and organizational dynamics of work contexts;

The functioning of communication processes in organizational contexts.
Applying knowledge and understanding
Critical analysis of communication processes within the work contexts

To read and apply theoretical models to the organizational context

To plan simple project of organizational communication



Contents

The course aims to provide theoretical and practical knowledge on organizational communication, in relation to
several communication needs: institutional, financial, organizational and marketing communication. A conceptual
and methodological framework of organizational communication will be provided, by considering: (1) the evolution
of the needs and contents of communication in relation to organizational development; (2) the development of
communication with respect to organizations and their environments.

Detailed program

e Communicational processes in the organizational change

¢ Organizational climates and cultures

¢ Organizational structures and processes: implication for communication
e Corporate communication

¢ Organizational communication

¢ Marketing communication

¢ Financial communication

e Crisis communication

e Corporate social responsibility

e Communication planning for organizations

Prerequisites
Nothing specific. Good knowledge of the basis of Psychology (in particular of Work and Organizational

Psychology) enables a more aware use of the course contents. Students lacking such basic knowledge are
encouraged to ask for a list of basic references.

Teaching methods

During the Covid-19 emergency period, lessons will be held remotely in asynchronous mode with synchronous
videoconferencing events.



Assessment methods

The exam is written with open questions. The questions are aimed at ascertaining the effective acquisition of both
theoretical knowledge and the ability to apply them to reality.

Textbooks and Reading Materials

Pastore, A. e Vernuccio, M. (2008) Seconda Edizione. Impresa e Comunicazione. Principi e strumenti per il
management. Apogeo .Chapters: 1-2-3-4-5-6-15-19-20-23-25-26.

Schein, E. H. (2000). Culture d'impresa. Come affrontare con successo le transizioni e i cambiamenti organizzativi.
Raffaello Cortina Editore: Only chapter 2.

Chmiel, N., Fraccaroli, F. e Sverke, M. (2019). Introduzione alla psicologia delle organizzazioni. Il Mulino

Chapters: 4-6-10-11.

Any articles or study materials will be communicated in class and posted on the e-learning platform. The slides are
part of the exam program.
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