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Learning objectives

The course presents typical tools of inference and multivariate statistics. The couse aim to guide students in the
selection of the adeguate statistical tools, in the application of these models or tools and in the interpretation of
results.

Contents

Experimental design: testing differences among means; complete block experiments; two-level factorial experiments; two level faractional factorial designs.

Models and Measurement of Customer Satisfaction.

Market Segmentation.

Factor Analysis. 

Conjoint analysis.

Detailed program

See the dedicated sections of each module.

Prerequisites



Basic statistics and inferencial statistics.

Teaching methods

Lectures and exercises will be done in class or remotely, depending on Covid emergency.

Assessment methods

Students can do a partial test for each module. The final mark is obtained as weighted average of the partial tests,
according to the credits (CFU) of each module. See the dedicated sections of each module for details of partial
tests.

Textbooks and Reading Materials

See the dedicated sections of each module.

Semester

Annual: 

Autum for the module Experimental plans for Marketing; 

Spring for the module Quantitative market analysis.

Teaching language

Italian
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