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Learning objectives

The training objectives of the workshop is: offer the theoretical and practical tools to orient oneself in the reading
and interpretation of the communicative phenomenon of audiovisual media.

In particular, concerning the laboratory of Techniques for audiovisual media analysis, the training objectives are:

An introduction to the methodology of content analysis and the presentation of the basic concepts: the research
project, the identification of a problem, the identification of the media corpus for the analysis, the "analysis unit" and
the "classification unit", the content analysis as a survey;

Introduction to the methods of collection and processing of quantitative data;

Introduction to Framing theory: the frame setting and the relationship with the shaping of public opinion, the history
of the concept of "frame" in psychology and sociology, through the works of Bateson and Goffman; the application
of the concept of framing to the mass media analysis, by Entman and Gamson.

Introduction to the realization of a research project about media, and to the writing of a research report aimed at
different target audiences.
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