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Learning objectives

The course aims to provide as comprehensive an overview as possible of the social organization of production and
consumption processes that characterize media organizations, with particular attention to those related to digital
cultures. Through cultural analysis of the organizational, economic and communicative dynamics of these new
forms of production and consumption, the course aims to train students for master's degrees or employment
opportunities in this field.

Contents

The course is divided into three parts. The first part will provide the basic tools for analyzing from a cultural
perspective the forms of production and consumption characteristic of old- and new-generation media
organizations. The second part will focus on the emergence and organizational characteristics of the so-called
cultural industries and their gradual transformation into creative industries, up to the entry of new digital media and
new forms of content production. In the third part, a number of case studies will be investigated, both through a
series of theoretical lectures to frame the theme, and through in-depth thematic seminars that will include group
project work to be carried out in the classroom.

Detailed program

The course is divided into three parts.

The first part will provide the basic tools for analyzing from a cultural perspective the forms of production and
consumption characteristic of old- and new-generation media organizations. Through a short series of introductory
theoretical lectures, the basics of the sociology of cultural production approach to the analysis of media



organizations and the resulting processes of cultural production and consumption will be presented. Predominantly
through the reconstruction of a basic glossary, the more general issues related to the cultural analysis of the worlds
of communication and media cultures in general will be addressed.

The second part will focus on the emergence and organizational characteristics of the so-called cultural industries
and their gradual transformation into creative industries, up to the entry of new digital media and new forms of
content production. In this part, the main approaches to the cultural study of media organizations - from neo-
institutionalism to the sociology of cultural production - with a focus on an in-depth examination of three areas of
interest: an examination of the production processes internal to these types of media organizations; an examination
of the cultural products that emerge from this particular type of content production; and an examination of the
consumption practices that emerge in response to these new types of cultural offerings. Concluding this part, some
aspects in particular of the new digital cultures will be explored, examining the effects of the processes of
platformization, the emergence of new subcultures within the new digital environments, and, finally, the particular
role of cultural intermediaries that moderators of digital platforms have gradually acquired.

In the third part, a number of empirical case studies will be investigated through in-depth thematic seminar
discussions that will include group project work to be carried out in the classroom. In this last part, it will be possible
to agree with the lecturer on a group work dedicated to examining a particular case study related to moments in the
production or consumption of media content, and specific contemporary cases will be discussed in each of the
cases in the classroom through a seminar format to put the conceptual vocabulary and analytical approaches
developed in the first two parts of the course to the test of empirical analysis.

Prerequisites

Basic knowledge of major theories and issues in general sociology.

Teaching methods

Class lecture; seminar activity; discussion of texts and audio-visual materials.

Assessment methods

For those who will attend the lectures delivered in the classroom, the examination will consist of a written test with
open questions (very short essays) at the end of the course relating to the materials listed in the bibliography, with
the possibility (optional and at the choice of the students) of conducting a public presentation of a group project
work to be carried out during the third part of the course, in the specific forms agreed with the lecturer. In the latter
case, both assessments will contribute to the definition of the final grade.

For those who will not attend, the exam will consist of a written test with open questions (very short essays) from
the texts indicated in the bibliography.

Textbooks and Reading Materials



**For students taking the course

1. Hesmondhalgh, D. (2015). Le industrie culturali. Egea. SECONDA EDIZIONE!! (non va bene la prima
edizione)

2. The following essays:

a. Magaudda, P., & Solaroli, M. (2020). Platform studies and digital cultural industries. Sociologica, 14(3), 267-293.
b. Seering, J., Wang, T., Yoon, J., & Kaufman, G. (2019). Moderator engagement and community development in
the age of algorithms in New Media & Society, 21(7), 1417-1443.
c. Minocher, X. (2019). Online consumer activism: Challenging companies with Change. org. in New Media &
Society, 21(3), 620-638.

**For students not taking the course

1. Hesmondhalgh, D. (2015). Le industrie culturali. Egea. SECONDA EDIZIONE!! (non va bene la prima
edizione)

2. Poell, T.; Nieborg, D. B. & Duffy, B. E. (2022). Piattaforme digitali e produzione culturale. Minimum fax Edizioni.

3. M. Airoldi & Gambetta D. (2018) Sul mito della neutralità algoritmica, in THE LAB'S QUARTERLY., 20:4, pp.
25-46.

Sustainable Development Goals

QUALITY EDUCATION | DECENT WORK AND ECONOMIC GROWTH | INDUSTRY, INNOVATION AND
INFRASTRUCTURE | RESPONSIBLE CONSUMPTION AND PRODUCTION
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