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Course title

Mediascapes. Images, practices and cultural anthropology

Topics and course structure

The course analyses the relationships between culture and media in a number of domains including: cinema,
photography, ethnographic film, TV programs, video art and internet. The focus will be on (1) problems in
representation of cultural diversity through media; (2) the development of media in Western societies and non-
Western communities; (3) the social and cultural formations shaped by old and new media practices.
Particular attention will be paid to (1) the social and cultural dynamics of the representation of suffering; (2) the
active use of small media within contexts of social insecurity; (3) cultural mediation enacted by media (used by both
the anthropologist and his/her informants) during ethnographic research.

Objectives

Knowledge and understanding - Solid basic knowledge of the themes and problems of media anthropology through
a comparative analysis of contemporary societies and culture.

Ability to relate different knowledge and models: ability to relate knowledge referring to different cultural and
temporal contexts; ability to compare theoretical paradigms, interpretative models, and ethnographic practices of
media anthropology.

Applied knowledge and understanding - The knowledge will be acquired through the analysis of specific case
studies drawn from ethnographic films and books, and through connections with the personal experiences of the



students.

Communication skills and making judgements will be increased through problem solving strategies, and collective
discussions about theoretical and practical issues, requiring the students to take a stand.

Methodologies

Lectures and discussion; interactive use of powerpoint, video, and internet.

Online and offline teaching materials

Slides

Programme and references

Bargna I., 2014 "Filming Food Cultural Practices in Cameroon. An Artistic and Ethnographic Work", Archivio di
Etnografia, 1-2: 111-133

Bargna I., 2012, “Between Hollywood and Bandjoun: art activism and anthropological ethnography into the
mediascape”, Journal des anthropologues, 129-130: 101-130

Mazzarella W., 2004,"Culture, Globalization, Mediation", Annual Review of Anthropology, 33: 345-367

Pertierra A. C., 2017, Media Anthropology for the Digital Age, Polity Press, pp. 177

Santanera, G., 2013, “Consuming Nollywood in Turin, Italy”, in Global Nollywood: The transnational dimensions of
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Assessment methods

Oral exam: questions will assess students’ knowledge of the texts and, for attending students only, the subjects
discussed in class; questions will also assess students’ ability to establish connections between different theories,
topics, and case studies. There are no midterm tests.
Erasmus students can take the exam in Italian, English or French.

Office hours

By appointment.



Programme validity

Two years

Course tutors and assistants
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