
 

  

COURSE SYLLABUS

Business Economics - 2

2425-1-E1802M031-T2

  

Learning objectives

The course characterizes the course of study chosen by the students and aims to provide them with an initial
overview of the complex business phenomenology with the aim of combining the fundamentals of business
economics that have been handed down over the years by the academic-scientific community and by economic
operators and the requests that the contemporary world poses, often also in terms of challenge, to those who today
and in the near future intend to deal with the world of companies, entrepreneurship and management.

The course characterizes the course of study chosen by the students. It aims to provide them with an initial
overview of the complex business phenomenology to combine the fundamentals of business economics that have
been handed down over the years by the academic-scientific community and by economic operators and the
requests that the contemporary world poses, often also in terms of challenge, to those who today and soon intend
to deal with the world of companies, entrepreneurship, and management.

The course requires two starting elements: 1) curiosity for what surrounds us and 2) the desire to explore the
issues without stopping at appearances, with an investigation method typical of the social and economic sciences.

The course intends to provide students with the basic skills of economics and business science with particular
reference to studying the company phenomenon in the systemic vision and issues related to information and
accounting systems. At the end of the course, the student must be aware of the role he is called upon to play within
contemporary business systems, have a clear understanding of the fundamentals of business economics, and
know the tools that characterize objective management.

During the course, students must also read the leading economic newspapers. Students will also have to deepen
and acquire basic skills in managerial tools, always concerning the study and observation of case studies.
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The course of Business Economics (9 Credits - CFU) focuses on the analysis of the main issues related to the
business administration: business management, business combinations, accounting, administration and control,
organization, strategy.

Detailed program

COURSE OF BUSINESS ECONOMICS (SECS-/P07) – (9 CREDITS – CFU) – ECONOMIA AZIENDALE

PROGRAMME

The several kinds of economic concerns and institutions

The company and its operations

From Institutional theories to the Stakeholder Value Theory

The classification of companies as to the legal status

The classification of companies as to the dimension

Governmental and non profit companies The firm

Business combinations

Business operations

The aggregations: processes, activities and functions

The Value Chain Activities

Logistics

Business Economics Systems

The Studies of Business Economics Business Economics: the Positive and the Normative approach

The building blocks of Business Economics

Values, measurements and information

Business Economics Operations and Management

Income

Capital

Cash Flow

Financial management

The economic balance, the financial and monetary balance



Business Valuation

Financial Accounting and Management Control Systems

Financial Accounting

Managerial Accounting

Cost Accounting and Measurement Budget

Organization

The evolution of Organization Studies Organizational Structures and Processes

Strategic management

Concepts of Business Strategy Business Strategy Studies

Manufacturing companies governance

The governance

The internal control system Groups of companies

Prerequisites

No

Teaching methods

Classroom session, debating case studies and reading economic newspapers. Participation is very appreciated.
Supporting Activities for Students through the web base technologies.

Assessment methods

It is essential to distinguish the examination methods from the elements that are the subject of evaluation. The
evaluation takes on a broader value and includes:

1. attendance and active participation in lessons
2. the ability to delve deeper into the issues and the ability to connect them with current events
3. critical analysis
4. knowledge of the subject following the study activity
5. knowledge of current events

There is no penalty in terms of assessment for those who CANNOT attend lessons.



Concerning point 4) the methods of verifying learning include

a) a partial test that will be carried out in November on the program carried out up to that point, b) a test at the end
of the course on the program completed up to that point. The latter consists of two parts: one part for those who
passed the first test and one part for those who did not take or pass the first test.

The two tests include ten multiple-choice questions and two open questions. Passing the test occurs by achieving a
pass on the multiple-choice questions and access to each open question. Whoever takes the first test will only
carry the additional program completed in the period concerned into the second test.

Passing the first and the second or the second test in the complete version allows the student to access the oral
exam for the entire program.

Anyone who fails to pass the tests must take the written exam, which allows access to the oral exam. Once the
written exam has been passed, the oral exam can be taken up to and including the September 2024 exam.

Textbooks and Reading Materials

T2

AA. VV. L’economia aziendale oggi, Torino, Giappichelli, 2016

Alessandro Capocchi, L'azienda Turismo, Milano, McGraw-Hill, 2012

Umberto Bertini, Il sistema azienda, Torino, Giappichelli, 1990

Semester

First Semester

Teaching language

Italian Language

Sustainable Development Goals

INDUSTRY, INNOVATION AND INFRASTRUCTURE | RESPONSIBLE CONSUMPTION AND PRODUCTION |
PEACE, JUSTICE AND STRONG INSTITUTIONS
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