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Learning objectives

1. Knowledge and understanding - The course aims to provide students with concepts and methodological
tools for the empirical analysis of the relationship between tourism, gender, and generational change.

2. Applying knowledge and understanding - Students will develop the ability to apply theoretical concepts and
methodological tools to the empirical analysis of the relationship between tourism, gender, and generational
shifts.

3. Making judgements - Through the discussion of case studies and group work, students will be encouraged
to develop critical and personal reflections to better understand contemporary tourism and its possible
evolutions.

4. Communication skills - The course aims to promote effective and interdisciplinary communication skills —
also in English — through lectures, seminars, and group activities.

5. Learning skills - The course structure encourages active and collaborative learning, stimulating students'
ability to carry out independent research on the future challenges of tourism.

Contents

The course aims to discuss:

The role played by tourism in the formation of gender identities and roles;
Gender differences and inequalities in tourism;

Violence against women/gender-based violence in tourism;

Generations and tourism;

The challenges posed to tourism by generational change;



The future of tourism.

Detailed program

The course consists of three interdependent parts.

The first part of the course will introduce key concepts, both theoretical and methodological.
The second and third parts of the course will focus on:

e gendered tourism practices, gender stereotypes and gender inequalities in tourism, violence against
women/gender-based violence.

¢ the relationship between tourism and generational change: generations and tourism, new travel trends, the
future of tourism.

Prerequisites
Reasonable skills in sociology and social research methodology.

The course is primarily delivered in Italian, with some content in English (including parts of the lessons, selected
slides, and some of the required readings for the exam).
The required readings for Erasmus students are written in English.

Teaching methods

Lessons and seminars held by guest speakers.
The course consists of 49 hours, of which about 70 percent is standard teaching (lectures with the use of slides)
and 30 percent is interactive teaching (group work promoting peer learning and interactions).

Assessment methods

Written exam: 10 multiple-choice closed questions (1.5 points for each correct answer) and 1 open question
(maximum 15 points) on REQUIRED READINGS. The questions assess the study and understanding of the
required readings.

Students with at least 75 percent attendance may choose to carry out a group project — supplementary to the
written exam — on a topic covered during the lessons and in the readings (both required and recommended). The
topic should be selected from the following areas: gender differences and gender inequalities in tourism; violence
against women/gender-based violence; generations and tourism; the future of tourism.

The project (a slide/PPT presentation) may be completed individually or in small groups (maximum 4 students per
group).

The presentation must be prepared in accordance with the guidelines that will be explained at the beginning of the
course and should be presented and discussed in class before the end of the course.



*Erasmus students: the standard exam is recommended (the course is primarily delivered in Italian), consisting of
open and closed questions on the required readings in English for Erasmus students. The exam questions for
Erasmus students will be provided in English.
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Regional impact of climate change on European tourism demand, Publications Office of the European Union,
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