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Learning objectives

Contents
1. Le strategie di posizionamento di prezzo
2. L’analisi delle determinanti del prezzo

3. Laformazione del prezzo
4. Differenziazione di prezzo e strutture di prezzo

Detailed program

Prerequisites

Teaching methods

Assessment methods

Textbooks and Reading Materials

Semester



Teaching language

Sustainable Development Goals

QUALITY EDUCATION | GENDER EQUALITY | INDUSTRY, INNOVATION AND INFRASTRUCTURE
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